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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ders Kodu / Course Code

ISL770

Ders Tirii / Course Type

Ders Seviyesi / Course Level

First Cycle / First Cycle

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Formal Education / Formal Education

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Dersin amaci, marka yonetimi slreglerine strdUrdlebilirlik perspektifiyle yaklasma becerisi
kazandirmaktir. Ogrenciler, markalarin sadece ekonomik degil, ayni zamanda sosyal ve
cevresel sorumluluk tasidigini anlayarak, etik ve surdurdlebilir marka stratejileri gelistirmeyi
ogrenirler. Ayrica, ginimuz tiketicisinin degisen beklentileri dogrultusunda yesil
pazarlama, sosyal sorumluluk ve seffaflik ilkelerini markaya entegre etmenin 6nemini
kavrarlar.

The aim of the course is to equip students with the ability to approach brand
management processes from a sustainability perspective. Students learn to develop
ethical and sustainable brand strategies by understanding that brands bear not only
economic but also social and environmental responsibilities. They also grasp the
importance of integrating green marketing, social responsibility and transparency
principles into the brand in line with the changing expectations of today's consumers.

igerigi / Content

Marka, marka degeri, marka farkindalidi, marka imaji, marka kimligi, musteri tabanli marka
degeri kavramlari ve marka yonetimi stratejileri

Brand, brand value, brand awareness, brand image, brand identity, customer-based
brand value concepts and brand management strategies.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Belz, F. M., & Peattie, K. (2012). Sustainability Marketing: A Global Perspective. Wiley.
Kotler, P., Kartajaya, H., & Setiawan, |. (2021). Marketing 5.0: Technology for Humanity
Ikea, Tesla gibi isletmelerin surdirilebilirlik raporlar

Belz, F. M., & Peattie, K. (2012). Sustainability Marketing: A Global Perspective.
Wiley.

Kotler, P., Kartajaya, H., & Setiawan, I. (2021). Marketing 5.0: Technology for
Humanity

Sustainability reports from companies such as Ikea and Tesla

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uyesi A. ipek AYTAG

Ass. Professor A. ipek AYTAG




OGRENME GIKTILARI / LEARNING OUTCOMES

Markaya neden ihtiyag oldugunu ve markanin sagladigi faydalar égrenir.

They learn why a brand is needed and the benefits a brand provides.

Marka terminolojisine hakim olur.

Is proficient in brand terminology.

Sdrdurilebilirligin marka yénetimine etkisini agiklar.

Explains the impact of sustainability on brand management.

Surdurilebilirlik odakl marka iletisimi uygular.

Implements sustainability-focused brand communication.

Gergek ya da kurgusal bir marka igin strdurilebilirlik odakl proje tasarlar.

Designs sustainability-focused projects for real or fictional brands.

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques

Marka kavrami ve markanin tarihgesi Konu anlatimi Konu hakkinda okuma yapma

The concept of a brand and the history of brands Lecture Reading about the topic

. . gretim Yont .. _—

Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques

Marka kimligi ve marka kisiligi Konu Anlatimi Konu hakkinda okuma yapma

Brand identity and brand personality Lecture Reading about the topic

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques

Marka kimliginin unsurlari Konu anlatimi Konu hakkinda okuma yapma

Elements of brand identity Lecture Reading about the topic

. . Ogretim Yont - _

Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques

Marka imaji ve konumlandirma Konu anlatimi Konu hakkinda okuma yapma

Brand image and positioning Lecture Reading about the topic

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

marka degeri ve marka bagimliigi

Konu anlatimi

Konu hakkinda okuma

brand equity and brand loyalty

Lecture

Reading about the topic

3/8




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Marka farkindaligi, marka gagnigsimlari ve algilanan kalite Konu anlatimi Konu hakkinda okuma yapma
Brand awareness, brand associations, and perceived quality Lecture Reading about the topic
Teorik Dersler / Theoretical Uygul Lab SPACHL El D On Hazirlik / Prelimi
eorik Dersler eoretica ygulama a Teknikleri/Teaching Methods n Hazirl reliminary
Technigues
7 Surdurtlebilirlik boyutlar Konu Anlatimi Konu hakkinda okuma yapma
Dimensions of sustainability Lecture Reading about the topic
Teorik Dersler / Theoretical Uygul Lab Ogretim Yontem ve On Hazirlik / Prelimi
eorik Dersler eoretica ygulama a Teknikleri/Teaching Methods n Hazirl reliminary
Techniques
8 Sirdirilebilir marka kavrami Konu anlatimi Konu hakkinda okuma yapma
The concept of sustainable branding Lecture Reading about the topic
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Surddrtlebilir marka stratejileri Konu anlatimi Konu hakkinda okuma yapma
Sustainable brand strategies Lecture Reading about the topic
Teorik Dersler / Theoretical Uygul Lab Ogretim Yontem ve On Hazirlik / Prelimi
eorik Dersler eoretica ygulama a TeknikleriTeaching Methods n Hazirh reliminary
Techniques
10 Sosyal sorumlulugun marka imajina etkisi Konu anlatimi Konu hakkinda okuma yapma
The impact of social responsibility on brand image Lecture Reading about the topic
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Greenwashing Konu anlatimi Konu hakkinda okuma yapma

Greenwashing

Lecture

Reading about the topic
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Yesil pazarlama ve butiinlesik pazarlama Konu anlatimi Konu hakkinda okuma yapma
Green marketing and integrated marketing Lecture Reading about the topic
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁ;LT;ri/%Zt:g;li\éz Methods On Hazirlik / Preliminary
Technigues
13 Sirdirilebilir marka deneyimi Konu anlatimi Konu hakkinda okuma yapma
Sustainable brand experience Lecture Reading about the topic
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
14 Sirdirilebilir marka tasanmi Konu anlatimi Konu hakkinda okuma yapma

Sustainable brand design

Lecture

Reading about the topic
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities ] Percentage of
Number - A
Contribution (%)

Ara Sinav / Midterm Examination 1 60
Quiz / Quiz 1 40
Toplam / Total: 2 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 50

Savi/ Katki Yuzdesi /

Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 50

Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

ST EHAL LT TS Number | Duration Work Load

(Hours) (Hour)
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 1.00 1.00
Derse Katilim (Teorik) / Attending Lectures 14 3.00 42.00
Final (Dénem Sonu) Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igin Bireysel Caligsma / Individual Study for Final Examination 4 5.00 20.00
Okuma / Reading 14 2.00 28.00
Quiz (Kisa Sinav) / Quiz 1 1.00 1.00
Quiz igin Bireysel Calisma / Individual Study for Quiz 1 1.00 1.00
Soru-Yanit / Question-Answer 5 4.00 20.00
Toplam / Total: 41 18.00 114.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 25.00 (Saat/AKTS) = 114.00/25.00 = 4.56 ~ / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 114.00 / 25.00 = 4.56 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilar / Program Outcomes
Hzailifg QUERES 111 (112113 [1.14 [ 115 [ 116 | 1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11[1.1.12[1.1.13|1.1.14

1.Markaya neden ihtiyag
oldugunu ve markanin
sagladigi faydalar 6grenir. /
They learn why a brand is
needed and the benefits a
brand provides.

2.Marka terminolojisine hakim
olur. / Is proficient in brand 5 1 1 1 1 1 1 1 1 1 1 1 1 1
terminology.

3.Sirdurulebilirligin marka
yonetimine etkisini aciklar. /
Explains the impact of 5 1 1 1 1 1 1 5 3 1 1 1 1 5
sustainability on brand
management.

4.Surdirdlebilirlik odakhh marka
iletisimi uygular. / Implements
sustainability-focused brand
communication.

5.Gergek ya da kurgusal bir
marka igin surdurulebilirlik
odakl proje tasarlar. / Designs 5 4 1 1 1 1 1 5 3 1 1 1 5 5
sustainability-focused projects
for real or fictional brands.

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diislik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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